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Rely on previous experience / knowledge 1417 63% 75 63%
From magazine / newspaper advertising 1168 52% 68 57%
From friends / family / colleagues 1158 52% 64 53%
From editorials / newspaper or magazine articles 1079 48% 62 52%
From the web 1054 47% 75 63%
From mail that is posted to me 823 37% 65 54%
From emails that | receive 499 22% 54 45%
From tour operators / holiday providers 469 21% 21 18%
From UK specific holiday programmes 398 18% 25 21%
From classified adverts 376 17% 14 12%
Always know where | am going / go to same place
each year 205 9% 11 9%
Other - Please specify 155 7% 11 9%
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Been before and wanted latest information

Wanted more general information about what to see and do in Yorkshire 920 41% 46% 32%
Had chosen Yorkshire and wanted a guide 711 32% 17% 19%
Mailing from Yorkshire Tourist Board 522 23% 4% 7%
Wanted some specific accommodation information 519 23% 11% 5%
Newspaper or magazine advertising 316 14% 18% 20%
Recommendation from friends or family 198 9% 3% 7%
Visited a tourist information centre 158 7% 3% 2%
Internet advertising 146 7% 2% 2%
Other - please specify 143 6% 6% 11%
TV advertising 118 5% 1% 3%
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Been before and wanted latest information 55 46% 18%
Wanted more general information about what to see and do in Yorkshire 58 48% 37%
Had chosen Yorkshire and wanted a guide 39 33% 29%
Mailing from Yorkshire Tourist Board 45 38% 3%
Wanted some specific accommodation information 30 25% 11%
Newspaper or magazine advertising 7 6% 8%
Recommendation from friends or family 12 10% 5%
Visited a tourist information centre 5 4% 2%
Internet advertising 13 11% 4%
Other - please specify 11 5% 12%
TV advertising 3 3% 1%
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% visited
Yorkshire in
Enquiry source 2007 2007 Base
Cc4 100% 2
Guardian Supplement 73% 15
Daily Mail Weekend AD (beautiful) 67% 3
Radio Times - TIP ON (grand) 58% 192
Mail on Sunday You TIP ON (green) 58% 118
Direct Mail Feb 07 57% 831
Daily Mail - TIP ON (beautiful) 57% 302
Sunday Telegraph Stella - TIP ON (grand) 55% 96
SAT Express - TIP ON (green) 54% 114
Daily Express Saturday magazine TIP ON (boat) 51% 108
Sunday Times mag - TIP ON (beautiful) 50% 42
Sunday Telegraph Stella TIP ON (shopping) 47% 59
Daily Mail Weekend TIP ON (beautiful) 47% 262
Radio Times TIP (Pint) 45% 92
Daily Mail - AD (beautiful) 0% 3
Total 2239
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Short Breaks

Short Breaks

MYY 2007 MYY 2006 MYY 2005 2007 2006
B&B / guest house 28% 26% 25% 29% 31%
Mid range hotel 28% 30% 22% 23% 22%
Self catering flat / cottage 21% 15% 16% 24% 22%
Friends / relatives 15% 10% 10% 10% 5%
Luxury hotel 10% 8% 10% 8% 6%
Camping / touring caravan 7% 6% 12% 13% 11%
Motel / travelodge 5% 1% 2% 8% 2%
Budget hotel 4% 2% 2% 4%
Other - Please Specify 1% 3% 3% 0% 3%
Holiday Centre / static caravan 2% 1% 3% 3% 4%
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Short Breaks

Count  MYY 2007 MYY 2006 MYY 2005 2007
Eating out 953 7% 61% 70% 84%
Shopping 740 60% 50% 64% 68%
Visiting the countryside generally 689 56% 33% 51% 70%
Visiting tourist attractions e.g. Museums, zoos 623 50% 55% 55% 56%
Countryside car touring 577 47% 36% 43% 54%
Countryside walking (under 10 miles) 567 46% 44% 49% 57%
Historic houses & gardens 498 40% 40% 47% 44%
Coastal resorts 496 40% 25% 33% 51%
Visiting family / friends 377 31% 17% 25% 27%
Urban walking/trails e.g. York city walls, Ale Trail Hull 355 29% 50% 31% 33%
Special events / public show e.g. country shows, etc 162 13% 10% 12% 17%
Evening culture e.g. theatre, cinema, etc 157 13% 6% 9% 11%
Countryside walking (over 10 miles) 145 12% 14% 14% 17%
Other 113 9% 4% 7% 17%
General outdoor activity, i.e. cycling, watersports, climbing etc. 99 8% 7% 8% 17%
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